
San Diego, CA — Museum of Beer has officially announced that it will take up residence in San Diego’s East 
Village neighborhood of downtown.

“America’s Hoppiest City” has worked hard over the past decade to establish San Diego as one of the world’s 
most important craft beer meccas, and the work is paying off. More than 35 million people visit San Diego every 
year, and the number of those visitors looking for a craft beer experience has grown significantly. “Museum of 
Beer is going to be San Diego’s Beer Welcome Center,” explains Bruce Glassman, the museum’s Curator of 
Craft. “It’s going to be that jumping-off place where everyone can come to begin their personal craft beer journey. 
It will seek to inspire hardcore beer fans and also educate those new to craft beer who have a thirst to learn 
more.”

The Museum of Beer (MoB) will house dozens of high-tech, immersive, hands-on exhibits about beer, beer 
history, and the brewing process. Guests will learn how beer is made, explore different beer styles from around 
the world, and learn about San Diego’s rich craft beer history. Guests will also have the opportunity to be 
entertained by various experiences that take users inside a brewhouse, through the crowds of beer festivals, and 
face-to-face with some of San Diego’s most famous brewers through virtual reality-based exhibits. 

According to co-founder, Mike Kociela, the 12,000+ square-foot space will provide guests with “a full array of 
sensory and tasting experiences,” with an on-site beer garden, an artisanal pizza kitchen, and an expansive 
tasting room that features beers from members of the San Diego Brewers Guild. “We’ll also have a bottle list 
curated to showcase the best rare beers and limited releases from breweries around the county, along with a 
special barrel-aged component that will make the Museum of Beer’s food & drink venue unlike any other in San 
Diego.”

“This kind of brick-and-mortar beer attraction will be a first for all of California,” says co-founder Anthony 
Ridenhour. “In terms of museum technology and information presentation, it’s definitely on the cutting edge. With 
the different elements and cool components we have planned, it’s going to be an Instagram playground and we 
can’t wait to see how visitors explore the exhibits.” 
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To help fund the project, the Museum is launching a major Indiegogo campaign that features a wide array of 
unique perks—everything from an official MoB hoodie to a custom Beer Brunch for 10—even an opportunity 
to create and brew a beer at Stone Brewing Liberty Station.

The Museum of Beer team will be hosting an open forum Q&A on April 15th at the Amplified Ale Works’ East 
Village location at 7 P.M. Guests will have the opportunity to learn more about the Museum, and to meet the 
curators and ask questions.

The real beauty of the project, according to Ridenhour and Kociela, is that “it will be a tremendous community 
asset for the brewing industry as well as the city.” San Diego Mayor Kevin L. Faulconer agrees. "San Diego is 
home to many of the world's finest craft breweries and the Museum of Beer will be the place to tap into all that 
our region's beer scene has to offer,” Mayor Faulconer said. “It’s been a long time coming and I hope all beer 
lovers will visit the museum for a taste and experience of what's brewing right here in America’s Finest City." 
Museum of Beer is slated to open Spring/Summer 2020.

###

The Museum of Beer will be a hands-on beer adventure that engages guests with cutting-edge exhibits that 
are educational, entertaining, and fully interactive.  It will combine self-guided installations, hosted educational 

sessions, exciting beer-themed activities, and countless interactive exhibits to give visitors a one-of-a-kind 
San Diego craft beer experience.

The founders of the Museum of Beer—Anthony Ridenhour, Molly Ridenhour, Mike Kociela, Christine Kociela, 
and Bruce Glassman—have decades of collective experience with museum concepting, implementation and 

administration, as well as special event promotions, beer journalism, and capital campaign management.
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